[1eBHI 3HaK1 MapKyBaHHA TOBAapPIB Ta IX
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AK PET'YJIOETbCA FOP-MAPKYBAHHA

Y €Bponi MapKyBaHHA MOXXUBHOT LLIHHOCTI
peryntoetbca PernameHToM FIC (PernameHT
(€C) N2 1169/2011 npo HagaHHA crnoXkneayam
iIHbopMauii Nnpo xap4yoBsi NnpoaykTn). OKpiM
BU3HauYeHHA 060B’A3K0BOT iHGOpMaLii Npo
NO>XXWMBHY LIIHHICTb HA ETUKETKaX Xap40oBUX
NpPoAyKTiB, 3aKOH TakoXX nepenbavae
BUKOPUCTaHHA 4040aTKOBUX GOPM BUPa>KEHHA
Ta iHLWOI «A06poBiNbHOI IHPOopPMaLLii Npo
Xap4oBi NpoAyKTn» — TaM, e 3aCTOCOBYETbLCH

O6inbwictb FOP-cxem —BignoBigHO A0
KOHKPETHUX KPpUTEPIIiB, BCTAHOBIEHUX Y
ctatTax 351 36. /

3rigHO 3 UMHHMUMU NpaBunamm €C, HagaHHA
iIHbopMaL,ii MPO MOXXMBHY LIHHICTb Ha
NNLbOBIN CTOPOHI YNakOBKN HE €
060B’A3KOBUM. BUPOBHNKN MOXKYTb
HagaBaTu i 4O6pPOBINbHO 3a MEBHUX YMOB.
€Bponencbka KoMicia npautoe Hag,
NPONO3ULLIED LLLOA0 CTaHAAPTU30BAHOro
MapKyBaHHA MOXXUBHUX PEYOBUH Ha
nepenHin YacTuHi ynakoBku Ha piBHI ECy
paMkax nnaHy giv ctparterii «Big ¢epmu go

BNAOENKN».




MAPKYBAHHA XAPHOBUX NPOAVKTIB
€EBPONEUCHKIM A0CBIA

ETanoHHe cnoXXMBaHHA ETanoHHe CnoXuBaHHA
Reference Intake B kpainax €C Reference Intake 8 lMNopTyranii
each portion (94 g) contains Por porcao de 50m|

energy [ fat Y seturstes| sugars | sait B0k
ad| 13g | 59g|08g|0.7g | 160kca
1% | 19% | 30% )% | 12% | 3% JL &R JL BB )L 2R )\ 2%

Energia por 100g: 1970k 469K cal

of an adult’s reference intake

Cumeon Cxema ceiTtnodopa OuiHka NOXXUBHOCTI
3aMKOBOI WIiNUHKU y Benukobpuranii Nutriscore

212

https://nubip.edu.ua/node/140455

each portion (94 g) contains

of an adult’s reference intake



€BPOMNEUCBKUM
3EJIEHUM KYPC

3 1 6epesHs 2021 poky B KpaiHax €C
Habynn YMHHOCTI HOBI npaswuna
MapKyBaHHA NoOyToBUX npunagis,

o6 [A0MNoMOrTu crnoxvsayam
CKOPOTUTM paxyHKW 3a eHeproHocii Ta
3MEHLUUTU ByrneLueBuit cnig

HOBE eHepreTuyHe mapkysaHHAa B €C

ERIENERGY B I.I.IO 3MIHUJNOCbL?

[ ENERG 00 ) HOBI NpaBuna Ansa YoTUPbLOX
. new label Washing machine
S oot i —— KaTeropiv ToBapiB: X0NoaunbHUKIB
Washing machine  As++ T G Ta MOPO3UIbHUKIB, NOCYAOMUNHUX
Ta NpanbHUX MaluH, a TaKoX
I LA TeneBi3opiB (Ta iHWNX MOHITOPIB);

»

* HOBa LUKana MapKyBaHHA Knacis
eHeproedekTUBHOCTI — Big A fo G;

i — - .
_f . * HOBA PO3MiTKa € KOMNAKTHILLOID, 3
; 63 /@ YiTKMM OPOPMIIEHHSM, MICTUTL
o oo 196 _kWhA 7 OCy4YacHeHi enemeHTu (Knac piBHs
e Lwymy, o6’em CnoXxmBaHHA Boan Ta
CEE @ SN enekTpoeHeprii NPOTAroM LMKy Ta
~ |1 6248 ) 2
‘ 8w 320 3. TpuBanicTb UMKy (4na npanbHUX
8100 ABcotrG ‘ ) MaLUuH);
lJannum)
2010/1061 ; Goe =
3 * QR-koa y BEpXHbOMY NpaBoMy KyTi
ABcoers ‘BC° : ANS [0AaTKOBOro iHhOpMyBaHHA*

*BCi enekTponpunagn Ha puHKy €C noBuHHI ByTn 3apeecTpoBaHi B HoBi 6a3i gaHux European
Product Registry for Energy Labels

CUTYALIA B YKPAIHI

Bumorn go eHepreTMyHOro MapkyBaHHsi B YKpaiHi BuM3HayeHi HU3kow aktiB KabiHeTy
MiHicTpiB, MiHperioHy Ta MiHeHepro LWOA0 eneKkKTPUYHUX namn Ta CBITUIbHUKIB,
TBEpAoNnanuBHUX KOTNIB, NOBYTOBOI €NeKTPOHIKN: XONOAUNbHUKIB, NpanbHUX, NOCYA0OMUNHUX

Ta CyWWUITbHUX MaLUWH, Tenesi3opiB, KOHOULUIOHepiB, AyXOBUX wWad), KYXOHHUX BUTSKOK,
BofOHarpiBavis, obirpisayis npuMiLLeHb

O 0 6 @

Martepian niaroToBneHo 3a NiATPUMKW EBponeiicbkoro Cotody Ta MixHapoaHoro ®oHay «BiapomkeHHs» B NnMPAMYEMO . MIXHAPOL4HWMIA ¢ .
MeXax rpaHTOBOro KoMnoHeHTy npoekTy EU4USociety. Martepian sigobpaxae nosuuito asTopiB i He PA3OM POoHA dIXIgroup

obos'askoBo Bigobpaxae noauuilo MixkHapogHoro doHay «BiapompkeHHa» Ta €EBponeicbkoro Cooay.

BIAPOOXXEHHSA

//dixigroup.org/yezk-nove-energetychne-

https

markuvannya-v-yes-i/



CTpyKTypHa Moaenb NPUUHATTA CMOXKMBayeM pilLEeHHA NPo KyniB/Ao Xap4yoBUX NpoAyKTiB NpocyHYTUX FQS MapKyBaHHAM

Strength2Food D8.1 — Consumer analysis
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Figure 22. Structural model for consumers’ purchase decision of food products promoted by

FQS labels

https://www.strength2food.eu/wp-content/uploads/2019/03/D8.1-Consumer-

analysis-on-FQS-2-surveys-compressed.pdf



Tunu 3HakiB, LWLO HOCATb iHpOpPMaLLIMHUM XapaKTep i BKa3yoTb Ha NEBHY

€KOJ10riuHy XapaKkTepucTuKy npoaykuii.
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https://www.adm-km.gov.ua/wp-
content/uploads/2017/09/3-3.jpg

* O3Hauae, o nakyBanbHUM MaTtepian BupobneHnmn
3 NMOBTOPHO nepepobneHoi cMpoBuHU abo MICTUTL
YacTKy MOBTOPHO nepepobneHoro matepiany

3HaK «BUKMAAK oKpemo». Manip
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3HaK <<6|o,u,erpa,u,yr<2t—|a ynakoska» - https://www.adm-km.gov.ua/wp-

3HaK, Npn3HavYyeHnn gnAa ynakoBoOK, content/uploads/2017/09/9.jpg "
L0 pOo3K/aaarTbCA | HE BUAINAKOTD
LUKIOTMBUX PEYOBUH.

https://www.adm-km.gov.ua/wp-
content/uploads/2017/09/3-3.jpg

E€BPONNCTOK» - EANHNI 3HakK
€BpONencbLKoro Cotoay, AKN
BUKOPUCTOBYETbCA [A/19 TMO3HAYEHHA OpraHiuHe BMPOLLYBAHHA CUPOBUHY
ynakoBKu OpraHiYHUX Xap4oBUX 6e3 3acToCcyBaHHA necTtmunais,
NPOAYKTIB, BUPOLLEHUX 6e3 XiMiUHWNX repbiunpiB, xiMikaTiB Ta CTUMYMATOPIB

Ao6pus. pocCTy



Table 61. Policy adjustment — Original and modified EU Organic label

Modified EU organic label tested
in the 2" consumer survey

Original EU organic label used in the
1*' consumer survey
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https://www.strength2food.eu/wp-content/uploads/2019/03/D8.1-Consumer-

analysis-on-FQS-2-surveys-compressed.pdf



3Haku ekonoriyHoro MmapkysaHHaA | Tuny 3rigHo ISO 14024, w0 3ycTpivyatoTbCA B MapKyBaHHI
npoAyKLii, npeacTaBieHol Ha YKpaiHCbKOMY PUHKY
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€Bpornencbke  €eKoNorivHe MapKyBaHHA
European Ecolabel, BukopucrtoByetbca Ha
no6poBinbHiN ocHoBI, Byno BBeaeHe B 1992
poui Ana nigTpUMKKUM 3YCWU/Ib KOMMaHIin no

BUBEOEHHIO Ha PUHOK Oinbll €eKOMNOoTiYHUX
NPoAyKTiB Ta MOCAYT.

https://www.adm-km.gov.ua/wp-
content/uploads/2017/09/10.png
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YKpalHCbKMM 3HaK eKOOriYHOro MapkyBaHHA («3eneHunm
Xypaenuk») [Npoaykuia no3Ha4vyeHa UMM 3HAKOM Mae
noninweHi  nokasHmku 6e3nekn Ta  eKOMOoriYHi
XapakTepucTukKM, MNOPIBHAHO 3 nNpoayKuierw, Lo
BignoBigae 3aranbHoO0b0B’A3KOBUM nep>XaBHUM
HopMaM 6e3nekun BiAHOCHO BM/AMBIB Ha CTaH AOBKINNA Ta
300pPOB’A NOANHN.
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